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The time is now
A modern State emerges
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The time IS now
The Welfare State advances
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The time is now
The Welfare State advances again
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The time is now
The Welfare State retreats
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The time is now Z
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Choose your ground - the ABI plan
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people back to work
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Confused citizens

“I have given some thought to my own long term
needs but with Government, Council, and Social
Work policies continually changing or being ‘under
review’ it is very difficult to plan the best course of
action with any certainty.”

Source: Zurich Online Community
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The time is now
Changing Consumer Needs
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The time is now
Protection claims
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The time is now
Challenges

® How can we ensure we are
and remain relevant for
customers?

e How can we ensure we are
easy to do business with?

® How can we ensure we are
fair?

e How can we help people
believe in what we do?
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The time is now
How can we ensure we are relevant for customers?
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The time IS now
Relevant, Easy, fair

Perception vs Actual
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MESSAGES. ZURICH UK
i ) 27/09/13
Thanks for your
phone call today.
To let you know,
the money has been

transferred to your
bank account and
should be available
now.

Best, Simon
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By Angela Faherty

The shortcomings of the
protection and health insur-
ance markets to communicate
the importance of protection
to consumers have been high-
lighted in the second annual
Protection Review.

The report illustrates a
hugely dangerous protection
gap of £2 trillion between
what the public has in place
and their actual protection
needs.

Despite the market’s optim-
ism for growth of more than
10% in 2004, a number of
potential problem areas for
the sector have been raised by
the report. In particular, the
report highlights problems in
developing a new generation
of critical iliness (Cl) insurance
and individual private medical
insurance (PMI) in the face of
extensive extra spending by
the NHS

Going forward, it is widely
believed that Cl in particular is
calling out for new develop-
ments to the product offering.
However, to date, these sugg-
estions only serve to address
the industry’s pricing prob-

The time is now
How can we ensure we are easy to do business with?

IFAs disappointed at service: Peter
LeBeau, Protection Review

lems rather than clarify the
proposition to consumers,
said Roger Edwards, products
director at Bright Grey.
“Tweaks might help, but
the problem is that the tweaks
| have heard about all solve
the industry’s pricing problem.
What they do not do is make
the product easier for consu-
mers to understand,” he said.
The report also highlights
continued frustration for IFAs
in the time taken to
underwrite and process prot-
ection insurance proposals.
Discussing the paradox regar-

Review reveals there is still long way to go

By Lucy Quinton

Ther has been little movement
in closing the protection gap,
according to the latest Protection
Review Report due to be
published this month.

According to Peter Le Beau,
managing director of Le Beau
Visage and co-author of the
review: “The market is holding
up reasonably well compared to
2006 but there is still no sign of
a real move to close the £2.3trn
protection gap.”

Roy McLoughlin, senior partner
at Master Adviser, said, however,
that he believed the protection
gap would not close at an
efficient pace until an education
campaign orchestrated between
authorities, insurers and the
adviser community gained pace.

He added thatincome protection
(IP) should be at the heart of this
but it is still a vastly undersold and
misunderstood product.

Andy Couchman, director
of Bank House Communications
and co-author of the report,
said there was a strong focus
on I[P “suggesting to both
IFAs and providers that this
product has real relevance” in
this market.

Steve Casey, product manager
at Bupa Individual Protection,

Le Beau: ‘No sign of a rez
close the £2.3trn protect

agreed with the ir
of IP in this marke
that the IP Taskforce
from strength to
with lots of sub-gn
carrying out spec
targeted at key sect
industry. Casey also
recognised the impc¢
IP and was looking
applications for IP tc
online “by the end of
not sooner”.

In addition, Le Bea
review did show a
in improving ser
administration levels t
the industry over the [

Casey agreed witl
and added that, sin
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joined Bupa, it had spent a
lot of time working on these
areas, which has involved
ensuring that it is now possible
to trade online. Casey said Bupa
still accepted paper applications
and would continue to do so
for the foreseeable future but |
that it was easier online. “We
are delivering on our promises,” ‘
he said.

On the private medical
insurance (PMI) sector side, the

Protection Review: Industry must embrace

technology or risk extinction

By: Fiona Murphy | 11 Jul 2013 | 2 Comments

W Follow @cover_fiona - 720 followers

The protection market must "embrace
change" and be open to technological
advances or risk dying out, delegates at The
Protection Review conference heard.

lan McKenna, managing director at Finance &
Technology Research Centre warned the
protection industry risked the same fate as
traditional record shops closing in the wake of
online services such as iTunes.

He said while aggregator services such as MoneySupermarket currently
imnarted (General Inaiiranre and were hernminn mare nrevalent in the
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The time is now
How can we ensure we are fair?
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@FNEHE © THENAME SOUNDS SO REASSURING, BUT HERE'S THE REALITY: BUY A CRITICAL ILLNESS POLICY
PROVIDENT FROM THIS INSURER AND IT MAY REFUSE TO PAY — EVEN WHEN A JUDGE RULES THAT IT SHOUlD
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You Are Dead (Roy Gra
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Hardcover
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Banning protection commissions — the Netherlands
experience

By: Rijn van der Linden | 18 Mar 2014 | 1 Comment
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The time is now P
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How can we help people believe in what we do?
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'I'm so glad to be alive - and £400k richer": 4 B ‘
James paid £26k over 13 years for a policy

he hoped he would never need - but his
foresight paid off

By JEFF PRESTRIDGE FOR THE MAIL ON SUNDAY W
PUBLISHED: 21:00 GMT, 27 June 2015 | UPDATED: 05:05 GMT, 23 June 2015
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shares View comments

Every month for 13 years James Lindon-Travers
paid out premiums on a policy he hoped he
would never need — racking up a thumping
£26,000 that many would consider money down
the drain.

b

@

the Money
Advice Service

Then he got cancer. Thankfully, it was treatable
and it is no surprise that James leapt for joy
when he walked out of the Royal Marsden
Hospital.

And his foresight all those years ago has paid
off too — with & £400,000 payout on his
protection insurance

Mis-selliing scandals have led many to shun
these potentially valuable plans but, as James's
agonising but heart-warming story shows, they
should not be ignored.
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Time to believe

In 2013, £3.1 billion was paid to 99,000

customers or families as a result of
claims on protection insurance

policies, an average of:

£8.4m

each day.
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The time is now
Another politician...
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“If 1 had my way | would write the word
‘Insure’ upon the door of every cottage and
upon the blotting book of every public man,
because | am convinced for sacrifices which
are inconceivably small, families and estates
can be protected against catastrophes which
would otherwise smash them up forever.

It is our duty to arrest the ghastly waste, not
merely of human happiness, but of national
health and strength, which follows when,
through the death of a breadwinner, the frail
boat in which the family are embarked,
founders, and women and children of estates
are left to struggle in the dark waters of a
friendless world"

INTERNAL USE ONLY

17



