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The Protection Review
The time is now

Gary Shaughnessy, Zurich
15th July 2015
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A modern State emerges

The time is now
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The time is now
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The Welfare State advances
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The Welfare State advances again

The time is now
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The Welfare State retreats

The time is now
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• Reform welfare rules to avoid 

unintended consequences of 

consumers losing State benefits 

through being insured

• Work with Government to explore 

promoting and incentivising 

protection insurance to help people 

and companies protect themselves

• Focus on rehabilitation to help 

people back to work 

Choose your ground - the ABI plan

The time is now

6



©
 Z

u
ri

c
h

 I
n

s
u

ra
n

c
e

 C
o
m

p
a

n
y
 L

td

INTERNAL USE ONLY

Confused citizens

The time is now
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“I have given some thought to my own long term 

needs but with Government, Council, and Social 

Work policies continually changing or being ‘under 

review’ it is very difficult to plan the best course of 

action with any certainty.” 

Source: Zurich Online Community
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Changing Consumer Needs

The time is now
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The time is now
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£3.1bn

paid

to 99,000

families

Protection claims
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 How can we ensure we are 

and remain relevant for 

customers?

 How can we  ensure we are  

easy to do business with?

 How can we ensure we are  

fair?

 How can we help people 

believe in what we do?

Challenges

The time is now
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The time is now
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How can we ensure we are relevant for customers?
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Relevant, Easy, fair

The time is now
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The time is now

How can we  ensure we are  easy to do business with?
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The time is now

How can we  ensure we are  fair?
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The time is now

How can we help people believe in what we do?
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In 2013, £3.1 billion was paid to 99,000

customers or families as a result of 

claims on protection insurance

policies, an average of:

£8.4m
each day.

Time to believe

The time is now
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Another politician…

The time is now
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“If I had my way I would write the word

‘Insure‘ upon the door of every cottage and

upon the blotting book of every public man,

because I am convinced for sacrifices which

are inconceivably small, families and estates

can be protected against catastrophes which

would otherwise smash them up forever.

It is our duty to arrest the ghastly waste, not

merely of human happiness, but of national

health and strength, which follows when,

through the death of a breadwinner, the frail

boat in which the family are embarked,

founders, and women and children of estates

are left to struggle in the dark waters of a

friendless world"


